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Two Catalog Co-Mail Pools PerWeek Offers
Flexibility

QuebecoiVorld Logistics (QWL) doubled

its catalog co-mail volume in Octoberf
helping to increase postal penetratio ¥,

delivery to the final customeinn response p#
to this rapid growth, QWL is now the
only company to offer two catalog co
mail pools per week. Starting ever
Tuesday and Fridgyco-mail customers
have the flexibility of choosing which
pool to send product through each wee
as opposed to having to wait until thi
following week if they miss the first
co-mail pool. QWL customers are encouragée
to take advantage of the Express Collatig
Mailing System's (ECMS) new flexibility

and co-mail savings available by combining with 30 other titles. QWL's ECMS progr
offers customers a guaranteed 10% savings off of solo local entry costs.

Continued on page 8...

USPS to Seek New Rates in 2008 Under Ne

Postal Rules S

Chairman of the U.S. Postal Service Board of Governors, James C. Miller I, rece
announced at the Boarsilopen meeting on November 15, 2007, that the Postal Ser
will be seeking new rates in the coming yeamd will do so under the new posta
rules recently announced by the Postal Regulatory Commission.
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The Postal Service will not file an omnibus rate case prior to December 20, 2(
which was the other option they could exercise. This is good news, as that was
last chance to propose arate increase greater than CPI.

USPS Flats
Sequencing
System
..page 3

Increasing rates under the new rules will mean that rates will be subjectto a CPI
cap at the mail class level. The USPS has discretion to raise one subclass more
the rate of inflation and to keep another subclass increase below inflation as lo
the entire class of mail rate increase does not exceed the CPI. For example, the Sta
flats subclass can receive anincrease higher than CPI, but the overall Standard
total increase cannot exceed the CPI.

Address Hygiene
..page 5

Co-mail with
CAPS Debit
Account
..page 6

QuebecorWorld Logistics will continue to monitor the situation and issue anoth
News Flash as soon as additional information is released regarding the timing o
2008 rate increase.
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Record High FuelWeighs Heavy on Logistics Industy

The transportation industry is experiencing alarming costs as the price of oil per barrel has surpassed ¢
previous highs, recently topping $99.00, forcing the national averages for diesel and gasoline prices t
record levels.With the diesel fuel average reaching $3.44 last month, transportation companies are bein
forced to reevaluate pricing and consider elevating rates in order to transfer these costs on to custome!|
Some of the more permanent factors contributing to the dramatic increases and causing concern for futu
prices are increased foreign and domestic demand for oil, the need for cleaner burning fuel and the conste
threat of severe weather endangering massive coastal refineries.

For the United $ates, the price is driven higher by the requirement for clealmv-sulfur diesel and the
approach of colder weathgecausing millions to turn on their heating systems, many of which rdrobf
fuels derived from oil.These factors, and others, are creating shortages within U.S. crude oil inventories,
limiting local supply and increasing demand. Howeyéhte consequences are too $tibr Americans to

stop paying the record setting prices all around the counfttempts from the transportation industry to
cut down on their consumption of oil in hopes of decreasing demand long enough to reduce prices woul
leave transportation companies without the necessary fuel to deltaarsing severe disruptions throughout
American and International business.

India and China are requiring exponentially greater amounts of diesel fuel in comparison to recent histor
with much of this demand coming from both economies shifting to more industrial business ventures, a
well as China using diesel-powered generators to produce massive amounts of electTikisyincreased
demand provides the oil companies with the opportunity to raise the price of oil to outrageous levels
knowing that consumers have no choice but to pay these prices or shiderconomic consequences of oil
shortages.

Itis the combination of these factors, as well as many more, that have driven the national average price

fuel 28 cents higher than the previous comparable price jump, which was shortly after Hurricane Katrina, &
$3.16. National average diesel fuel prices briefly topped the $3.00 mark in 2006, reaching its héyleést

Weekly Cost of Diesel Fuel 2003 to 2007

‘ 2003 2004 —%— 2005 —e— 2006 —m— 2007 ‘
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Week "Record High" continued on page 3...
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for the year orAugust 14, at $3.07.
The 2007 average price of fuel has

been similar overall to 2006, but crossed

the $3.00 threshold on SeptembeThe USPS is moving forward with the deployment of the Flats Sequencing
24, and has increased steadily sinc&ystem (FSS) equipment to sort flat-mail pieces in carrier delivery sequence.
then until reaching the record ofThis process is currently handled by the carriers casing the flat mail
$3.44. pieces prior to leaving the 6ite for their route delivery The USPS
objective with the deployment of this equipment is to reduce 'carriers
in office time for flats', which accounts for a large percentage of the

The national average of diesel fuet 44 i handling for flats and thus impacts flats’ rates.

prices has been over $3.00 per gallon

for twelve consecutive weeks causinghe FSS equipment is designed to sequence flat mail at a rate of approximately
severe problemsin the transportatiod6,500 pieces per houiScheduled to operate 17 hours a daych machine
industry especially the trucking industry WiII.be capable of sequencing 280,500 pieces per day to more tlhan 125,000
where diesel fuel can equate to agdelivery addresses. Phase | of the program calls for an initial order of

much as 40-50% of a compasyperating Faﬂ 503038 ?nadcggm?;l;ﬂnbgeir?FanleO%/gtljot.o 33 postal facilities beginning in

costs. There is no flexibility for

these companiesWith the inflated F|at Sequencing System (FSSAddress Location and Orientation

fuel prices maintaining record proportions

for over two months, trucking companiesrhe deployment of the FSS equipment will require changes in mail preparation
are being forced to transfer on theseequirements for flats, especially those involving address location and

costs to customers in order to avoi@fientation. There has been an array of USPS communications surrounding

irreparable damage to their own companieghese potential changes over the past year and aAalfITAC workgroup

Despite the rapid increases in oi Diagram of Addr ess Location
prices, an_alyst; do not_predlct al Ackdens csnmol reas] i dhvarr T y——
equally rapid decline. Multiple factors, o and must be within top 3 inches 2100 2.5 nches

including increasing oil dependencie:
from some of the worlds largest
economies and violent weather constant
threatening major oil refineries, are
contributing to the ever-growing |
demand for oil. Continuous growth
in demand is the cause of the stagna
transition, or maybe no transition,
back to what we consider acceptabl
fuel prices.As long as International
demand and U.S. dependency fo
oil continue to growthe transportation
industry can plan for high fuel prices

to continually affect their bottom Front or Back of Piece | Front or Back of Piece
line. 2
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QuebecoMWorld Logistics remains :
committed to working with over 9,000 { '
different carriers, constantly negotiating Binding o foid e~ Binding or fold «——

. {for pieces notin (for pieces notin
in order to offerour_custome_rsthe Sy 20¢) arvelopes or poltiags)
most reasonable price possible.

Continued on page 4...
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Distribution Jams Between U.S. and Canada

Much of the product distributed between the U.S. and Canada crosses the border VAablassador
Bridge and is often met with several hours of traffic and customs inspections slowing trade and hurting
both economies, causing these governments to plan alternative solutions for the fltuedmbassador
Bridge, which runs betweeWindsor, Ontario and Detroit, Michigan, is responsible for 23% of all surface
trade between the United States and Canada (MDOT). This bridge is responsible for more trade betwee
these countries than any other crossing point and has been experiencing congestion and overall dela
recently Building additional bridges is at the top of the solutions list, howetbe two governments
cannot seem to find an acceptable place to begin construction.

The lack of effective crossing points in the eastern regions have created enough of a bottleneck to slo
the overall trade between the two countries. Trucking companies continue to search for more efficien
ways to cross over the Ontario-Michigan borders, but the solution has not been easily found. The Blu
Water Bridge, connecting Sarnia, Ontario with Port Huron, Michigan, has been the primary choice so far
but this is already a traffic intense crossing point because certain hazardous materials are only allowed
cross at this point, and not at thenbassador Bridge.

Michigan and Ontario governments have met, attempting to find appropriate spots to build additional bridges
but no conclusions have been made. The Michigan Department of Transportation (MDOT) has begu
massive renovations to the highways surrounding the bridge in a project they are calliAghttesssador
Bridge Gateway Project (ABGP). This project has been in planning for more than 14 years and hopes t
alleviate much of the congestion by creating more access toAthkassador Bridge by building a new
interchange and expanding portions of I-75 and [-96. Building additional bridges remains a point of focu:
for the two countries.

QuebecoMWorld Logistics’customers remain unédfcted by the border congestion thus.f@QWL will continue
to do everything possible to avoid these delays should they continue to be a problem.

was established over a year ago-The address may be placed parallelThe address information must be

to work with the USPS on potential or perpendicularito the spine. read when the mail piece is positioned

changes. The USPS has been in at its "top” (as described above).

communication with all industry groups, -The address must be located at th&0r cover#1 perpendicular positioning,

who have responded to impact surveystop” of the mail piece, with the top his will resultin the address information

on the potential changes. being defined when the piece is oriented?€ing inverted from most press type.
with the spine vertical and to the .

In October 2007, the USPS publishedright. NOTE:Top is not defined as AMiIQIITun; 8-point font, preferably

their proposed new requirementswhen reading the printed piece. yp

via issuance of a Federal Register T g

Notice (FRN). Industry comment -The "top” for enveloped or poly- |m‘g\sl'?Hatlﬁgaé%C(}%SS%ng;hnen'g?“{é,duugﬂ,

on the proposal is being acceptedwrapped pieces is the shortest edgg, overlap.

until Dec 10, 2007. Itis anticipated of the mail piece

thatthe USPS will finalize the requirements -Minimum 0.028-inch clear space

in early 2008 and then provide mail .when addressing parallel to the spinepetween the lines is preferred.

owners one year to adapt to thethe address must begin within 2 12"

changes. The complete FRN noticeof the "top" of the mail piece. When -Address elements on each line of

follows: addressing perpendicular to the spinethe address may be separated by
http://a257.9.akamaitech.net/7/257/the address must be within 3" of theno more than three (3) blank character
2422/01jan20071800/edocket.access.gpo.govtop” of the mail piece. spaces.

2007/pdf/E7-19932.pdf

Summary of Addr ess Orientation and For more information, please contact
SummaryofAddressLocationRequiements Type / Spacing Requiements JohnKuhligat john.kuhlig@quebecorworld.com
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QuebecorWorld Mail List Technology'sAddr ess Hygiene Services

QuebecoWorld Mail ListTechnology DPV™ determines if the address canDSP? processing attempts to correct,
(MLT) offers a variety oAddress be confirmed as a valid delivery pointstandardize and verify that the addresses
Hygiene services that can improve to verify that the actual address existon amailing list are deliverable addresses
the accuracy of a customer's mailingdown to an apartment or suite numberagnd provide a Deliverability Index
lists, helping to increase product Report to help mailers decide whether
deliverability by mailing smarter DPV /LACS became arequirementgr not to mail to a specific address.
and at less overall costAddress as a part of CASS cycle ‘Istarting
Hygiene can minimize the 6-10 percentAugust 1, 2007. The goal is to reduc
of undeliverable addresses entering'UndeliverableAs Addressed' mail
the mail stream as well as reduce50% by 2010.
postal costs by taking full advantage
of automation discounts and optimizing Change ofAddress
mail delivery There are several NCOA
processes that go into makiAddress
Hygiene an effective service: NCOA Link™is a secure dataset o
approximately 160 million change-
CASS Certification Process of-addresses that go back up to 48 ) )
months and enable mailers to updatdomestic Mail Preference Suppress
QuebecoWorld Mail ListTechnology  mailing lists with new addresses fromFile
employs two CASS products, SA®’ individuals, families and businesses

®eceased Processing

Deceased processing enables mailers

to eliminate deceased individuals

from their mailings prior to a promotion

and prevents the unnecessary involvement
¢of members of the deceasetfousehold
with unwanted mail.

Ace and Pitney Bowes Finalist, which that have moved. The Direct MarketingAssociation

aid inimproving data precision and (DMA) Mail Preference Service is
ensuring accurate mailing lists. The MaxCOA an effective means of purging mailing
CASS process includesAddress lists of the 3-million+ consumers

Standardization, ZIP Correction, Zip+4 MaxCOA provides address changewho do not want to receive advertising
appending, Carrier Route Coding, data for an extended period coveringmail at home.

Delivery Point Coding, Error message 60 months. This process may be used

coding and a CASS report. Quebecorseparately from NCOA, but is beStSingIe File Dupe Identification
World updates the Zip+4 directory used in conjunction with NCOA Link

on a monthly basis in order to provide as itrepresents an additional 35 mllllonlglailing duplicates wastes money

the most accurate data available. consumer names and addresses t - o -
identify the maximum number of changesand irritates the recipient. Single

The newest components of the CASS of address. File Duplicate Identifica_tion handles
system ae Delivery Point Verification both consumer and business records.
and LACS DSF? QWL's system captures complicated
. ) ~record matches so that duplicate
LACS (Locatabledddress Conversion Delivery Sequence File-Second Generatiomajling can be eliminated, customer
System) converts rural addresses(DSFP) improvesthe delivery of mailings ¢4 can be consolidated and overall

to city style addresses for emergencym::ggqli'r?ggggrggsd 3:%2%@%2'8%&23 marketing performance can be improved.
i 9 > ;

services. Nearly 40% of all rural g4 105 postal Service database, which _ _ o

addresses cannot be validated by, o5 validation of all 145+ million For more information on Mail List

DPV, so they do notreceive automation ye|jvery points. DSFprocessing Technology Services and how they
discount. Forasmallcharge, LACS g phased on a United States Postatan help your business, please contact
changes can be returned to the customegervice approved matching processgil| Crotty at 630-343-4380, or Joel
for updating purposes. Addresses are identified as busines§yeper at 630-343-4628|ease look

versus residential delivery points; or more detailed information on
DPV™ allows the customer to target pseudo Delivery Sequence Numberd

mailings more efficiently to reduce for walk sequence postal discountseachMII serviceinupcomirigpgisticSolutions
list production and postage costs.are provided. Newsletters.
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Co-Mail with CAPS Debit Account Easy as 1,2,3

Over 800 magazines and catalogsA USPS CAPS Debitaccountisrequired 6002 Form is used to add entr
are now cashing in on the postalto allow the USPS to pull the funds points to be linked to your CAP
savings provided by participation out of the account versus the otheraccount

in the QuebecoWorld Logistics type of CAPS accountcalled a Trust ]
offline co-mail program. In order account, which requires a mailer 6003 Form enables the CAPS Debit
to effectively manage the growing to push funds to the USPS. Many accoun% to be linked to your bank
participation’in the co-mail program, rTeaallretrhsegUeég%nv(\:/ﬁer)i(ljl \évuhnednstcr)]L?ty accoun
?0”hpaa\‘,rélﬁ:Fe)ﬁn;gsa;;%gg\gié%ﬂlrj(;ruegdh_oftheiraccount. The simple solution t%nbceesceonr?gilreetgt(lj' %2? forms need
a USPS CAPS debit account. This!S 10 set Up a separate postage yio:

debit account was developed to eliminatec€cking bank account that the mailer A4 janinewarner

: ; ; : the link to the USPS
situations involving shortages of ¢& US€ as QuebecoMWorld -ECMS Center
postage funds. This s critically important CAPS debitaccount. 1290 Remington Boulevard

i L . Bolingb k, IL 60490
for cod—_;r]!all progr_?ms bec_ausle udpApphcatlon of a CAPS debitaccount —° 92700
to 30 different mailers are involve only involves the completion of |f you have questions concerning

in the mailing and if even one accountthree simple USPS forms found on our Co-Mail services or the completion
is short postage by a pennyhe the USPSweb site: http:/caps.usps.gov/iof the CAPS Debit forms, please

entire co-mail pool cannot mail. The capshomes.asp. call one of the QWL Co-Malil Sales
USPS CAPS debit account will help team members.

QWL customers experience a moreThe forms required to be complete

reliable and effective co-mail program are 6001, 6002 and 6003. Pete Pecoraro - 630-607-3968

by integrating a payment system ) in _ }

that eliminates costly delays caused6001  Form is used to open the Mark Hardin - 618-665-4666

by a shortage in funds. CAPS debit account JoelWeber - 630-343-4628

USPSAnnouncesAlternative Periodical Application Process forNew
Launch Publications

Start-up publication companies have been experiencing difficulties enrolling enough paid or requested circulatic
of their media to permit immediate qualification for periodical mailing privileges. In response to this problem,
thebIL_JSP_S is offering an alternative solution by creating an application process for “new launch,” or start-u|
publications.

This application process requires the publisher to submit a business plan to the USPS outlining exact!
what steps will be taken in order to develop the initial publication circulation. This plan must include
specific goals explaining how the (5)ublication company will use direct mail campaigns, as well as othe!
outlets, in order to attain at least 50% paid or requested circulation of their media. The USPS requests th
the publisher file an updated document disclosing their new circulation numbers within 15 months after thi
initial application.

Once the circulation update is made, the USPS will perform prompt verification audits. Following validation
of the circulation numbers, as well as additional requirements for periodicals, the USPS will issue an authorizatic
to mail at periodical rates. Refunds of postage, which are the differences in standard or bound printe
matter rates versus periodical rates, will be refunded based on the initial date of compliance to the periodic
requirements and not the date of application.

Under the traditional application process, a publisher must evaluate each issue to determine if it meets tl
circulation requirements in advance of filing the application. This alternative allows “general and requester
types of publications to focus on building circulation under a defined business plan. The new applicatiol
system permits the young publication company to update the application as their circulation numbers increas

Specifics on the application process can be found onzpage 19 of the following USPS Postal Bulletin.
http://www.usps.com/cpim/ftp/bulletin/2007/html|/pb22214/updt_toc.htm
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QWL Intr oduces New Seniol.P. of Mailing Services

We are pleased to announce thél Scansaroli has joined Quebecor
World Logistics efective November 19th.

Val will be assuming a new role of SWrailing Services, which includes
QuebecorWorld Logistics Mail ListTechnology and Mailing Center
businesses. These two business units work closely together and continue
to be a major focus for our group. For these reasons, it is only natural
that both units have a common leader

Val brings extensive background experience to this position. He has
held positions in distribution, postal affairs and publishing operations.
Previous employers include Billboard, Time Inc., Meredith Corp., G & J
USA Publishing, and Ziff Davis. Val has also performed consultative
services for Primedia and Hearst. He has held leadership positions in
several industry ayanizations, including the MailefBechnicalAdvisory
Committee (MTAC), Idealliance and Postcom. He holds a Bachelors Degree
from Hartwick College in Nework.

The Canada Post has released its holiday and events schedule for 2008. This schedule is important for customers who mail via C
Post so that they can plan their mailing needs around the Post's closures.
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..."Two Catlog" from page 1

There are over one hundred cataloghis payment program provides arprogram can save you money and
mailers now participating in the QWLIinsurance policy to every participantimprove your deliveries please contact:
offline catalog co-mail program. Itthat no one mailer in the program

is a program that offers completewill jeopardize a mailing proceedingPete Pecoraro 630-607-3968
simplicity by offering the ongoing due to lack of postal funds in theirmark Hardin 618-665-4666
assurance of knowing exactly whafostal account. The CAPS debit programoelweber 630-343-4628

your postal savings will be: T heWwithdraws the proper funds automatically

program offers a guaranteed 100470M @ business checking accounyye encourage all catalog mailers
off solo local entry savings, so there €t Up for this purpose. to take advantage of the free testing

are never concerns about fluctuatin articipation in the offline catalogssfrv'ice perforrr]{e((jjtbthWL. ThiSt
i i ' offering was created to'show prospects
f,?(‘)’\',?c?g’sa{?]%“géi'em'j'erPa“n'ﬁirr'fgcp-mail program requires onmail the sa\gings available by partri)ciparl)ting
annual budgets concerning posta g'ece_to conform to the size and layouin the offline catalog co-mail program.
expenses 9 gp 9 pecifications as seen within the followingpete, Mark or Joel will be happy to
P ' template. take a mail file or a mail.dat fiPe_and
clearly outline the added savings

Co-mailing your Standard Flat mailyq gain additional information concerninggained by the offline co-mail program

provides the immediate benefit ofyoy the QWL offline catalog co-mailat QWL.
improved delivery at no extra cost.

Mailing solo usually means giving
your mail to the local USPS at the
print plant location.An additional
benefit of taking part in a co-mail
pool means all of your mail will participate
in the private trucking of pallets
to over 300 USPS Sectional Center
Facilities (SCF$) providing swift
movement across the country via
direct, private transportation versus
multiple USPS “hand off” processing
steps which can cause delay and
damage to your mailAll participants

in the offline catalog co-mail program
benefit from pallet carried mail versus
sacks, protecting the product from
the damage that mail sacks typically
experience.

Further savings are attainable for
catalog mailers by participating in
the QWL offline co-mail program
in Bolingbrook, IL, because the mail
list presort processing and freight
fees are included in the program
rates. The mail list presort processing
can offer an additional 3% savings,
or more, compared to mailing solo.
This savings is in addition to the
10% off solo local entry postage.
Customers are subject to an Ink-
Jet address fee.

It is critical that all participants
in the offline catalog co-mail program
get signed up for participation in
the USPS CAPS debit account postage
payment process.



