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Quebecor  Wor ld  Log is t i cs
began accepting poly-bagged
per iod ica ls  in to  the of f l ine
co -ma i l  poo ls   runn ing  i n
Bolingbrook, Illinois on January
14, 2008.  The attached poly-
bag co-mai l  spec i f i ca t ions
deta i l  requ i rements .

Pr imar i ly,  the po ly-bagged
magazine must meet all USPS
requi rements inc lud ing the
degree of excess poly around
the magazine (selvage.)  The
magazines need to  be poly-
bagged be fo re  co-ma i l ing .
Approved po ly  i s  s l ippery,
so extra precaut ions should

QWL Now Co-mails Poly-Bagged Periodicals in the

Offline Program
be  taken  when  p repar ing
them for  sh ipp ing .

A  b lank  wh i te  l abe l  w i l l
be applied to the poly-bagged
magaz ines a t  the  co-mai l
center and the address wil l
be  ink  je t  imaged on  tha t
label (as the magazines flow
through the co-mail machine
process.)  The poly-bagged
pieces wi l l  be included in
normal pools and the number
o f  po l y -bagged  un i t s  i n
any pool will vary.  Impor tant:
Samples of  poly-wrapped
product must be approved
by  co-mai l   p roduct ion

management .   P lease contact
the fol lowing representat ives
with  requests for participation:

Joe l  Weber (630) 343-4628
Mark Hardin (618) 665-4666
Pete  Pecoraro(630) 679-3968
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The Intelligent Mail Barcode
(IMB) is  the barcode of  the
future, deriving its “intelligence”
f rom i ts  capabi l i ty  to  carry
31 bytes of data in the same
re la t ive  s ize  as  the cur rent
postnet  barcode.   IMB wi l l
rep lace the current  postnet
barcode for automation discounts
beginning in January of 2009.
A lso  re fe r red  to  as  the  “4
state barcode,” the IMB has
shor t  ba rs  and  l ong  ba rs
tha t  can  be  above ,  be low
or at  the mid- l ine of  the bar
code.

The 31 posit ions of data can
be  used  to  convey  se rv i ce
requests from the USPS (ACS
and CONFIRM), class of mail,
so r ta t i on  and  rou t i ng ,  t he
sender of the mail and uniquely
ident i fy  each mai l  p iece or
an aggregate of mail pieces.

f i l e  p rov ided  by  the  ma i le r.
This wi l l  enable the tracking
o f  da ta  as  we l l  as  p rov ide
the electronic platform on which
to build a seamless acceptance
environment, which is an automated,
in- l ine ver i f icat ion of  mai l .

The IMB is data r ich and ful l
o f  po tent ia l .   Here  are  some
o f  the  advan tages  tha t  IMB
wil l  afford:

·Greater visibility of mail: tracking
f rom induc t ion  to  i n -home
v ia  scans
·Electronic reporting of scans
·Greater USPS accountability
·Service measurement by USPS
as  requ i red  by  new pos ta l
law
·Lowest  ra tes

In te l l igent  Mai l  Barcode ( IMB)  101

The sender is ident i f ied by
a mailer ID that is assigned
by the USPS. (See illustration
on  page 5  fo r  the  spec i f i c
breakdown of the barcode)

A t  the  same t ime  as  the
required implementation of
the IMB,  the USPS is  a lso
requesting that mailers barcode
a l l  t ray  and  pa l le t  l abe ls .
A l though  these  ba rcodes
wou ld  no t  be   “4  s ta te , ”
they would convey the mailer
ID and the unique ident i ty
of  the t ray and pal let .   The
IMB on  the  p iece ,  as  we l l
as  the  barcode on the  t ray
and pal let  labels,  wi l l  help
to  es tab l i sh  a  l i nk  and  a
window into USPS processing
and  de l i ve ry.   The  USPS
will scan each barcode during
process ing  and  match  the
data  back to  an e lec t ron ic Cont inued  on  page 5,  6. . .

Cont inued  on   page 3 . . .
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The Coding Accuracy Support System
(CASS) was developed to aid in improving
da ta  p rec i s ion  i n  o rde r  t o  ensu re
accurate mailing lists.  CASS services
help to el iminate errors wi th in your
ma i l i ng  l i s t s  be fo re  they  a re  sen t
ou t ,  he lp ing  to  ge t  you r  p roduc t
to  i ts  des t ina t ion  by  the  ca lcu la ted
de l ivery  date .

CASS Functions

The CASS process includes: Address
Standardization, ZIP Correction, Zip+4
append ing ,  Car r ie r  Rou te  Cod ing ,
Delivery Point Coding, Error message
coding and a CASS report.  Quebecor
Wor ld  updates  the  Z ip+4 d i rec tory
on a monthly basis in order to provide
the most  accurate  data  ava i lab le  to
the industry.  QWL Mail List Technologies
employs two CASS certification products:
SAP’s Ace and Pitney Bowes Finalist,
wh ich  can  i nc rease  Z ip+4  cod ing
on the non-coded records by 0.05%-
2%.

How CASS Benefits Your Mailings

·Postage Savings (There is additional
postage savings for  each addi t ional
z ip+4 coded record)
·Accura te  Addresses
·Improved Bottom Line
·Better Del ivery

·Less Returned mai l
· Improved response ra tes

The newest components of the CASS
system are DPV (Delivery Point Validation)
and LACS (Locatable Address Conversion
System).  DPV /  LACS were created
in  o rde r  t o  reduce  ‘Unde l i ve rab le
As  Addressed ’ ma i l  50% by  2010
and became a requ i rement  as  a  par t
o f  CASS cyc le  ‘L’  s ta r t i ng  Augus t
1, 2007.

An In  Depth Look at  the CASS Cer t i f ica t ion Process

LACS Functions

LACS (Locatable Address Conversion
Sys tem)  conver ts  ru ra l  addresses
to city style addresses for emergency
serv ices .   Near ly  40% o f  a l l  ru ra l
addresses  canno t  be  va l ida ted  by
DPV.  When th is  happens,  mai lers
fail to qualify for the savings available
through automat ion d iscounts and
risk missing crit ical delivery dates.
For a smal l  charge,  LACS changes
can  be  re tu rned  to  the  cus tomer
fo r  upda t ing  purposes  in  o rder  to
assure that your company’s mailings
proceed accurately and eff ic ient ly.

How LACS Benefits Your Mailings

·LACS changes  can  be  iden t i f i ed
and modi f ied on customer f i les .
·Reduces undeliverable mail by providing
the most current address information
for matches made to the LACS f i le
·Preven ts  the  need  fo r  dup l i ca te
mail pieces or re-mailings after address
correct ions are rece ived s ince the
address correct ion is appl ied pr ior
to  the mai l ing
·Lowers  mai le r  cos ts  by  reduc ing
the  number  o f  unde l iverab le  and/
o r  dup l i ca te  ma i l  p ieces  by  us ing
the most current address information
·Provides the opportunity for faster
product/service marketing through
accurate and t imely mai l  del ivery

For more informat ion on Mai l  L ist
Technology Services and how they
can help your business, please contact
B i l l  C ro t t y  a t  630-343-4380
bill.crotty@quebecorworld.com, or
Joe l  Weber  a t  630-343-4628
joel.weber@quebecorworld.com.  Please
look for more detai led information
on each MLT serv ice in  upcoming
Log is t i cSo lu t ions  News le t te rs .
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DPV Delivery Functions

DPV (Delivery Point Validation) allows
the customer to target mail ings more
eff ic ient ly to reduce l ist  product ion
and postage costs.   DPV

 
determines

i f  an  address  can  be  con f i rmed  as
a val id del ivery point  to ver i fy  that
the actual address exists and is accurate
down to an apartment or suite number.

DPV ver i f ies that  an address ex is ts
using a database of over 165 mil l ion
delivery point locations.  CASS software
standardizes each address,  matches
i t  w i th  a  Z ip+4  code  and  checks  i t
aga ins t  the  DPV database.   I f  DPV
con f i rms  tha t  the  p r imary  number
o f  t he  add ress  ex i s t s ,  t he  add ress
i s  upda ted  w i th  the  co r rec t  Z ip+4
cod ing  to  enhance  the  accuracy  o f
the  Z ip  code .   O the rw ise ,  on l y  a
f ive-d ig i t  z ip  code is  app l ied .   For
a  sma l l  cha rge ,  DPV fa i l u res  can
be returned to the customer for updating
p u r p o s e s .

How DPV Benef i ts  Your  Mai l ings

·Non-DPV coded records can be identified
and corrected using additional software.
·Reduces undeliverable mail resulting
in more efficient postal mail processing
and de l i very  opera t ions .
·Lowers  ma i le r  cos ts  by  reduc ing
the  number  o f  unde l i ve rab le  and /
o r  dup l i ca te  ma i l  p ieces  by  us ing
the most current address information.
·Provides the opportuni ty for faster
product /serv ice market ing through
accurate mai l  del ivery.
·Validating an address BEFORE shipping
or mai l ing
·Save on Address Correction or Return
Fees
·Ensure packages or mai l ings reach
the i r  des t ina t ion
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EFFECTIVE  JAN 1, 2008, GST (GOODS AND

SERVICE  TAX) IS REDUCED

Quebecor World Logistics' customers
mailing and shipping products into
Canada may be affected by an announce-
ment made by the Canadian Government
last October that a reduced GST (Goods
and Service Tax) rate would be effective
on January 1, 2008.  QWL customers based
in the U.S. that mail and ship products
into Canada are now billed at a 5% GST
rate vs. the previous 6% rate, allowing for
a 1% rate savings for GST.  Any shipments
imported that are subject to GST are now
billed at this reduced rate.

CANADA  POST CHANGES EFFECTIVE  JANU-
ARY  14, 2008.

Canada Post postage increases went into

effect on January 14, 2008.  Postage in-
creases affect the following services: Ad-
dressed Admail, Unaddressed Admail, Busi-
ness Reply Mail, Catalogue Mail, Publica-
tions Mail and Incentive Lettermail.  Rates
will increase an average of 2-6%, depend-
ing on service, weight and piece size.  Rates
are now in effect for all deposited mail.

New rates can be downloaded from the
Canada Post website at

http://www.canadapost.ca/business/rates/
coming-e.asp

In addition, the new parcel rates have been
sent out to all customers who are affected
by the change.  The overall weighted aver-
age for a few services are as follows:

Domestic Parcel – 5.2%

Xpresspost – 4.8%
Priority Courier – 2.9%

For more detailed information, please visit
the Canada Post website:

http://www.canadapost.ca/business/rates/
2008/shipping_delivery-e.asp#expardom

For more information on Quebecor World
Express' International and Canada Mail Ser-
vices, please contact Kim Greene at
kim.greene@quebecorworld.com.

Canada Adjusts  GST and Posta l  Rates
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·Only Periodical Mail can participate
at  th is  t ime.
·Must  be  de l i ve red  to  the  ECMS
co-mail center already poly-wrapped
in automatable poly-wrap according
to  USPS regu la t ions hav ing wrap
di rect ion and seam para l le l  to  the
sp ine o f  the magaz ine.
·The f irst t ime run of any magazine
in  co -ma i l  po ly  p rogram mus t  be
approved by ECMS manufactur ing
prior to running in co-mail program.
·It is a requirement that ECMS apply
a blank label on the outside of poly
where  the  ink  je t  address  w i l l  be
sp rayed .

Dimension Speci f icat ions

·Must  be a min imum of  1 /8"  th ick
inc lud ing base book,  any onser ts ,

and  the  th i ckness  o f  the  po ly.
·Maximum th ickness of  base book,
any  onser t  and  the  po ly  w i l l  be
3/8".
·Must meet USPS Specif icat ions for
Selvage (Overhang) .
· I f  the  onser t  i s  more  than  0 .020"
th ick ,  i t  must  be e i ther  wi th in  a  ½”
o f  the  sp ine  to  face  t r im  s ize  and
wi th in  1 .5"  o f  the head to  foot  t r im
s ize  o f  the  base  book  o r  i t  mus t  be
secured  to  the  base  book .

Physica l  Di rect ions

·Onser t  d imens ions  cannot  exceed
dimensions of magazine at any point.
·The  f lap  o f  the  cen te r  sea l  on  the
poly must  face away f rom the spine
o f  the  base  book .
·Cente r  sea l  can  be  on  cover  one

or  cover  fou r  w i th  sea l  fac ing  up
or  down.
· I f  cen te r  sea l  i s  on  address  s ide ,
the  sea l  canno t  cover  address  o r
any requ i red word ing on po ly.
· Inbound product  to  co-mai l  center
mus t  have  bund les  s t rapped  once
around  the  w id th  to  upho ld  pa l le t
packing integrity or contained in pallet
pack  cardboard  s leeve.
·Address  loca t ion  w i l l  be  templa te
Opt ion  A  wh ich  has  address  a rea
starting 1 inch from spine being perpendicular
to  sp ine  w i th  no  messag ing
opt ion .

QWL Now Co-mails Poly Bagged Periodicals Continued...
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The  Log is t i cs  Indus t r y  w i l l  have  to  con t i nue  to  t i gh ten  i t s  be l t  i n  2008 ,  as  the  Depar tmen t  o f  Energy ’s
p ro jec t ions  fo r  the  ave rage  d iese l  p r i ce  fo r  the  year  con t inue  to  change .   I n  the  las t  mon th ,  the  fo recas t  has
increased 11 cents  per  ga l lon ,  s t re tch ing f rom $3.18 to  $3.29.   The Energy In format ion Admin is t ra t ion  l i s ted
the 2006 average d iese l  pr ice  a t  $2.70 and 2007’s  average ra te  a t  $2.88,  mak ing the forecast  fo r  2008 near ly  a
14% inc rease .   Overa l l ,  f ue l  p r i ces  w i l l  mos t  l i ke ly  inc rease ,  bu t  p red ic t ions  a re  expec ted  to  f l uc tua te  over
the  nex t  few months  w i th  the  cons tan t  th rea t  o f  severe  w in te r  weater.

Because o f  the  unpred ic tab le  na ture  o f  w in te r  weather,  i t  i s  d i ff i cu l t  to  accura te ly  es t imate  the  consumpt ion
o f  o i l  pe r  ba r re l  f o r  t he  na t i on  as  a  who le .   When  w in te r  cond i t i ons  worsen ,  much  o f  Amer i ca  tu rns  up  the
hea t  on  the i r  o i l  de r i ved  hea t ing  sys tems.   Th is  a f fec ts  the  Log is t i cs  Indus t ry  in  two  ways :

1) S ince  w in te r  wea the r  s to rms  a re  o f  a  spon taneous  na tu re ,  t hey  a re  nea r l y  imposs ib le  to  p lan  fo r,
mean ing  our  na t iona l  c rude  o i l  i nven to ry  leve ls  a re  se t  fo r  an  expec ted  ra te  o f  consumpt ion .   When a
co ld  f ront  h i ts ,  those prev ious ly  determined inventory  leve ls  are  processed by re f iner ies  and absorbed
fas te r  t han  expec ted ,  dep le t i ng  ou r  c rude  o i l  i nven to r i es ,  dec reas ing  ou r  supp ly  and  i nc reas ing  ou r
demand.   S ince  the  Organ iza t ion  o f  the  Pet ro leum Expor t ing  Count r ies  (OPEC)  c rea tes  bar re ls  o f  o i l
a t  a  ra te  s lower  than  wha t  we  requ i re ,  t he  Un i ted  S ta tes  demand  fo r  o i l  r ema ins  h igh  c rea t i ng  a
chance  fo r  o i l  supp l i e rs  to  se t  t he  p r i ce  o f  o i l  a t  e leva ted  l eve l s ,  wh ich  t rans fe r  d i rec t l y  t o  d iese l
s ta t i ons  ac ross  the  coun t ry.

2) When  co ld  wea the r  sus ta ins  fo r  an  e longa ted  pe r iod  o f  t ime ,  t he  demand  fo r  hea t i ng  o i l s  r i ses ,
fo rc ing  re f iner ies  to  focus  the i r  mach inery  on  c rea t ing  more  heat ing  o i l  and  less  d iese l  and  gaso l ine .
Th is  dec reases  the  supp ly  o f  d iese l  f ue l  i n  ou r  na t i on ,  mak ing  p rocessed  d iese l  a  more  va luab le
commodi ty,  d r iv ing  up  the  demand and w i th  i t  the  pr ice .

The  so lu t i on ,  however,  i s  f a i r l y  s imp le ,  bu t  f o r  t he  mos t  pa r t  ou t  o f  t he  i ndus t r y ' s  con t ro l .   The  on ly  su re
f i x  to  th is  p rob lem,  d is regard ing  fac to rs  tha t  d r i ve  up  o i l  p r i ces  l i ke  war  and  weather,  i s  to  wa i t  fo r  OPEC to
inc rease  the  amoun t  o f  c rude  o i l  p roduc t ion .    Many  ana lys ts  a re  p red ic t i ng  th i s  to  happen  in  2009 ,  bu t  i t  i s
un l i ke ly  tha t  c rude  o i l  p roduc t ion  w i l l  be  ra ised  enough to  d r i ve  p r i ces  back  down to  "acceptab le"  leve ls .

    Week ly  Cos t  o f  D iese l  Fue l  2003  to  2008
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How W inter  Weather Can Af fec t  Fue l  Pr ices

  Recent Diesel Prices 

09/24/07- $3.03
10/29/07- $3.16
11/26/07- $3.44
12/31/07- $3.35
01/07/08- $3.38
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The  Pos ta l  Se rv i ce  i s  p ropos ing
significant changes in the automation
requirements for let ters and f lats,
and  these  changes  a re  expec ted
to  go  i n to  e f fec t  i n  January  o f
2009.   The proposal  inc ludes two
options for the preparation of automation
ra ted  f l a t s  and  l e t te rs  w i th  bo th
opt ions including the el iminat ion
o f  t he  Pos tne t  ba rcode .   Pos tne t
will be replaced by the more extensive
In te l l i gen t  Ma i l  Ba rcode  ( IMB)
sys tem.   The  p roposa l  does  no t
add ress  pos tage  ra tes  tha t  may
or  may  no t  be  impac ted  by  the
changes.  Detai led information on
the content of an IMB can be found
in th is  issue of  Logis t icSolut ions
in the IMB 101 ar t ic le.

The  f i r s t  op t i on  p rov ided  i n  the
proposal is for Full Service Intelligent
Ma i l .   I t s  bene f i t s ,  as  s ta ted  by
the USPS, inc lude:

·Receiving address correction services
a t  no  add i t iona l  charge
·Receiving mail induction (“start-
the-clock”) information at no additional
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charge.
·Receiving more granular piece, unit ,
and  con ta iner  t rack ing  in fo rmat ion
at an additional charge, either through
existing CONFIRM services or through
a fu ture  serv ice  o f fe r ing .

The requirements of the mail preparer
for the Ful l  Service Intel l igent Mai l
op t ion  inc lude the  fo l lowing:

·App ly  In te l l i gen t  Ma i l  Barcode on
le t te r  and  f l a t  ma i l  p ieces  ( i n  l i eu
o f  Pos tne t )
·Uniquely  number  each mai l  p iece
·Apply Intelligent Mail Container Barcodes
on all trays, sacks, pallets or containers
·Identify the Intelligent Mail Container
Barcode  by  p r in t i ng  g reen  s t r i pped
borders  on  pa l le t  p lacards
·Ensure  tha t  pa l le ts  a re  loaded onto
t ranspor t  so  that  one o f  the p lacards
is  fac ing  the  ta i l
·Submit mailing documentation electronically
·Submit postage statement electronically
·Schedule appointment for shipments
v ia  FAST

The second option is for Basic Intelligent

Mai l .  Th is  opt ion  on ly  requ i res  the
fol lowing:
·Apply  In te l l igent  Mai l  Barcode on
le t te r  and  f l a t  ma i l  p ieces  ( i n  l i eu
o f  Pos tne t )
·Schedule appointment for shipments
v ia  FAST

Because this is only a USPS proposal,
many changes may materialize before
i t  i s  f i na l i zed .  Aga in ,  th i s  does  no t
inc lude any posta l  pr ic ing changes,
nor is it known if any additional work-
shar ing incent ives wi l l  be prov ided
for  e i ther  op t ion .

Quebecor  Wor ld ,  a long  w i th  o thers
involved with mailer preparation services,
w i l l  be  p rov id ing  comments  to  the
Federal  Register  Not ice by the f ina l
comment date of Feb 21st.  Quebecor
World is in the process of evaluat ing
the potential requirements and determining
ac t ions  necessary  to  comp ly.

To submit comments to this proposal:
http:/ /a257.g.akamaitech.net/7/257/
2422/01jan20081800/edocket.access.gpo.gov/
2008/pdf/E7-25635.pdf

USPS Proposes Significant Changes to Automation Requirements
for  Let ters  and F la ts

The Ma i le r  ID  i s  a  6 -d ig i t  o r  9 -d ig i t  number  tha t  un ique ly  i den t i f i es  the  ma i l  owner  o r  ma i l i ng  agen t .
Th is  i s  a  USPS p rov ided  number.   I f  t he  ma i le r  i s  no t  us ing  OneCode  ACS o r  OneCode  Con f i rm,  Ma i le r  IDs
are  obta ined by  contac t ing  the  Posta lOne! He lp  Desk a t  800-522-9085.

The Ser ia l  Number un ique ly  ident i f ies  the  mai lp iece and is  a  cus tomer  genera ted number.

The Rout ing  Z IP  Code must  con ta in  a  De l i ve ry  Po in t  Code  in  o rde r  to  ob ta in  the  au tomat ion  ra te
d iscount .   Th is  number  i s  p rov ided f rom the  mai le rs  address  l i s t .

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

In te l l igent  Mai l  Barcode ( IMB)  101 Cont inued. . .
Elements of the IMB
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Continued  on  page 6...
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In te l l igent  Mai l  Barcode ( IMB)  101
Cont inued. . .
·Paperwork reduct ion
·Cons is tent  e lec t ron ic  ver i f i ca t ion
·Electronic feedback of mai l  qual i ty
·Data rich barcode enables collection
of data on piece level including postage,
remi t tance,  o rders  and de l ivery
·Multiple services combined in 1 barcode

New Intelligent Mail Container Barcode
·App l ied  to  a  p lacard ·Unique pallet, container, APC, rolling stock
·Unique mai l  preparer ID

For more information detailing
the Intelligent Mail barcode
and  i t s    spec i f i ca t ions ,
v is i t  the  RIBBS Web s i te
a t  h t tp : / / r ibbs .usps .gov /
O n e C o d e S o l u t i o n /

" IMB wi l l  rep lace the  cur rent
postnet barcode for automation
discounts beginning in January
o f  2009 ."

The Advantages of List Rental Services

Quebecor World Logistics l ist rental
services offer customers the opportunity
to  ensu re  a  success fu l  ma i l i ng  by
secur ing  an  accura te  and e f f i c ien t
mai l ing l is t .   Through par tnership,
QW Ma i l  L i s t  Techno logy  o ffe rs
a variety of list rental/list acquisition
se rv i ces  tha t  a l l ow  ou r  company
to  add  va lue  to  a  c l i en t ’s  d i rec t
mai l  campaign by securing targeted
l i s t s .   A  l i s t  can  range  f rom jus t  a
few thousand names and addresses
to national campaigns that comprise
of  mi l l ions of  names.

The  p rocess  s ta r t s  by  i den t i f y i ng
the  c l i en t ’s  ta rge t  aud ience .   Th is
may involve a concentrated mail ing
to  a  spec i f i c  geograph ic  a rea  o r
zip code.  Depending on the cl ient ’s
need ,  Quebecor  has  the  ab i l i t y  t o
p rocure  names  based  on  hundreds

offering an opportunity to eff iciently
coordinate several  key services wi th
one  company.   A f te r  acqu i r i ng  the
list needed for a mailing, it is a natural
flow into QW’s list hygiene and presort
se rv i ces .   Add i t i ona l l y,  i f  t he  l i s t
is  densely concentrated in a speci f ic
a rea ,  t he re  may  be  an  oppor tun i t y
to use SM3 (Saturated Mailing Marketplace
Maximizer) to determine if the mailing
would yield postage savings by sorting
to the high-density, carrier route level.
Once the client's file has been presorted,
then Quebecor’ s  pr in t ,  log is t ics  and
co-mail services complete the picture.

For more information on our list rental
se rv i ces ,  p lease  con tac t :

Joe l  Weber (630) 343-4628
Mark Hardin (618) 665-4666
Pete  Pecoraro(630) 679-3968
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of discrete criteria or “data elements.”
In  add i t i on  to  geography,  some o f
the most  popular  se lect ions inc lude:
·Single Family Homes
·Presence o f  Chi ld ren
·Home Ownership
·Household  Income
·Age /  Gender /  Ethnici ty /  Educat ion

Once the client’s target has been identified,
the  nex t  s tep  i s  t o  p rov ide  a  coun t
o f  names  ava i l ab le  and  a  quo te  fo r
the  l i s t  ren ta l .   The  cos t  i s  on  a  ' pe r
thousand charge' basis with a minimum.
Wi th  c l ien t  approva l ,  the  l i s t  can be
ordered and rece ived e lec t ron ica l ly
wi th in 24-48 hours.

Quebecor Wor ld Logist ics offers l is t
rental  services for customers in order
to  c rea te  a  comple te  so lu t ion ,


