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USPS To In t r oduce New Rates May 12,  2008
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On Monday, February 11, 2008,
the United States Postal Service
announced its first price increase
under  the  new gu ide l ines  o f
the Postal Accountabil i ty and
Enhancement Act (PAEA). This
postal rate increase is expected
to take effect on May 12, 2008,
and will be tied to the Consumer
Price Index (CPI), as is required
under the new Act.  The overall
rate increase is capped at 2.9%.
A ful l  analysis on the effects
of these rate adjustments follow,
as  we l l  as  many o ther  USPS
issues  tha t  may  a f fec t  the
indus t ry  in  the  near  fu tu re .

Periodical  Mai l

In  the recent  rate f i l ing wi th
the Posta l  Rate Commiss ion
(PRC) ,  the  USPS exp la ined
tha t  pe r iod ica l  p r i ces  were
signi f icant ly restructured in
July 2007, resulting in a large
price increase for some customer
groups (part icular ly  smal ler
pub l i ca t ions ) .   Because  o f
this, the USPS sought to l imit
the degree to which the increase
for any one-price element varies
from the stated average increase
(except for rounding) in order
to  reduce  the  poss ib i l i t y  o f
subs tan t ia l l y  g rea te r - than-
average  p r i ce  inc reases  fo r
any one publication.  In response
to  th is ,  the  USPS has  s ta ted
that  the average increase for

per iodica l  rates,  set  to  take
effect on May 12, 2008, wil l
be  2 .71%.

In determining this percentage
increase, the USPS takes into
consideration the total projected
revenues  fo r  the  c lass  as
well as the limited circulation
d iscount  (ou t l ined on page
three). When the limited circulation
discount amount is subtracted
from the USPS revenue projections,
the outs ide county increase
equa tes  to  2 .88%.

The major i t y  o f  ind iv idua l
rate cells within the Periodical
class will increase from 2.5%
to 3.1%, wi th no addi t ional
ra te  ce l l s  be ing  added .   As
such,  the  increases tha t  we
are  f i nd ing  in  our  ana lys is
are predominantly f lats, and
range as fo l lows:

Outside County, without limited
c i rcu la t ion  d iscount   -
2 .80% to  2 .97%

Outside County, with limited
c i rcu la t ion  d iscount  -
2 .66% to  2 .81%

In County  -
2 .57% to  2 .65%

Fol low ing  i s  a  summary  o f
the impact of the rate changes
for  d ropsh ipment  and co-

mailing, as well as an explanation
of the new l imited circulation
for  publ icat ions that  qual i fy
fo r  In  Coun ty  d iscoun ts .

Dropship Incentive (Zoned Pound
Advert is ing /  Edit  Rates)

The  zoned  pound  ra tes  w i l l
increase from 2.75% to 3.13%.
For publ icat ions wi th h igher
ad  con ten t ,  the re  i s  a  s l i gh t
additional incentive for drop-
sh ipment .   As  an  example ,  a
publication of 50% ad content
weighing .3 lbs could expect
to see an addit ional $.001 per
copy incentive for movement
f rom zone 4 to  a DSCF zone.
For publ icat ions in the lower
or  non-adver t i s ing  con ten t ,
there is no increased incentive.

Co-mail Incentive (Piece Rates)

The piece rates wi l l  increase
from 2.57% to 3.11% .  While
the  inc rease is  p ropor t iona l
fo r  each  o f  these  ra tes ,  the
differential between them facilitates
an increase in co-mail savings.
As an example, i f  co-mai l ing
provided movement of copies
from a 3D/SCF or ADC presort
level to the carrier route level,
then an add i t iona l  $ .005 per
p iece  sav ings  wou ld  resu l t .
Likewise, movement of copies
from the 5D level to the carrier
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The USPS is transit ioning to the new
Intelligent Mail® barcode as an improvement
to the exist ing POSTNET™ barcode.
The  In te l l i gen t  Ma i l®  barcode  i s  a
65-bar  USPS barcode  used  to  so r t
and  t rack  le t te rs  and  f l a ts .  Un l i ke
the POSTNET barcode that only contains
the del ivery point ZIP Code, the new
Inte l l igent  Mai l® barcode conta ins
additional fields like the Service Type
Indicator, Sequence number and Mailer
ID which expands your ability to track
individual pieces and provides greater
v is ib i l i ty  in to  the mai ls t ream.  Wi th
th is  In te l l igent  Mai l® barcode,  you
can  reques t  se rv i ces  l i ke  t rack ing
and address correction all in one barcode.

Decoding the Intelligent Mail® barcode

There are two formats of the Intelligent
Mai l® barcode.  The format  you use
depends upon the Mailer ID assigned
to  you  by  the  USPS.

Barcode ID :  The barcode ident i f ier
i s  a  2 -d ig i t  f i e ld  tha t  i s  reserved  to
spec i fy  the  presor t  makeup.  I f  you

cur ren t l y  do  no t  use  an  Opt iona l
Endorsement L ine,  you wi l l  s imply
popula te  th is  f ie ld  wi th  “00” .

Service Type Identifier: Used to request
spec ia l  se rv i ces  such  as  t rack ing
or  address  co r rec t ion .  I f  you  a re
no t  reques t ing  spec ia l  se rv ices  on
the mai l  p iece ,  you shou ld  use one
o f  the  fo l l ow ing  codes  depend ing
upon the c lass o f  mai l  to  which the
Intelligent Mail® barcode is applied:
700 for First-Class mail; 702 for Standard
mail; 704 for Periodicals; 706 Bound
Pr in ted Mat ter.

Mai ler  ID (MID):  This is  an ID that
the  USPS w i l l  ass ign  to  you  to  use
in your Intel l igent Mai l® barcodes.
The  USPS w i l l  i ssue  you  a  9 -d ig i t
or a 6-digi t  Mai ler ID based on your
mail volume. Mailer IDs are obtained
by making a request from the subscription
process  he lpdesk  suppor t ing  your
produc t  o r  serv ice .  Subscr ibers  o f
OneCode Confirm™ should call 800-
238-3150 and Confirmation and Extra
Services customers should cal l  877-

264-9693. OneCode ACS™ subscribers
should call 800-331-5746. Customers
participating in USPS testing initiatives
or have an immediate need for using
the  Ma i le r  ID  shou ld  con tac t  the
PostalOne!® Help Desk at 800-522-
9085.

Sequence or Serial Number: You can
use  th i s  f i e ld  to  un ique ly  iden t i f y
your  ind iv idua l  mai l  p ieces.  I f  you
are assigned a 9-digi t  MID, you wi l l
have 6-digi ts to identi fy and number
your mai lpieces. I f  you are assigned
a 6-digi t  MID, you wi l l  have 9 digi ts
to  iden t i f y  and  number  your  ma i l
p ieces.

Del ivery  Po in t  Z IP Code: Popu la te
th is  f i e ld  w i th  de l i ve ry  po in t  Z IP
Code of  the mai l  p iece.
For  deta i led  in format ion on how to
populate the Intelligent Mail® barcode
or to view this official USPS document
in  i ts  ent i re ty,  p lease v is i t :

http://ribbs.usps.gov/onecodesolution/
.

USPS In te l l igent  Mai l  Barcode Descr ip t ion
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route level would result in an additional
$ .003 sav ings per  p iece.

L imi ted Circulat ion Discount  ( In-
County Qual i fy ing Publ icat ions)

When a  pub l ica t ion  qua l i f ies  fo r  In
County  ra tes  (meets  the  ex is t ing  In
County requirements), there are usually
copies that mail outside of the county
tha t  rece ive  Outs ide  County  ra tes .

When the  amount  o f  ma i l  tha t  i s
circulated outside of the county equates
to 5,000 copies or  less,  that  port ion
rece ives  a  5% pos tage d iscount  on
the Outside County postage, excluding
the advertising portion of the postage.

As an example, i f  there were 10,000
cop ies  o f  a  qua l i f y ing  In  Coun ty
publ icat ion (of  which 5,100 copies
are  pa id ,  In  County  ra tes ,  and  the

other 4,900 copies are paid,  Outside
County  ra tes )  then  the  pos tage  fo r
the  4 ,900 cop ies  ma i led  a t  Outs ide
County rates would get a 5% discount
on  tha t  pos tage  amount ,  exc lud ing
the advertising portion of that circulations
pos tage .

Standard Class

Standard Flats

USPS To In t r oduce New Rates May 12,  2008 Cont inued. . .

Regular, Non-Profit  and Classroom Outside County Periodical Flats

Current Rates (Effect ive July 15, 2007) Compared to Proposed Rates (Effect ive May 12, 2008)

Continued  on  page 5...
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In te l l i gen t  Ma i l  -  Ar e  We Prepared  fo r May  2009?

The  Un i ted  S ta tes  Pos ta l  Se rv i ce
plans to implement the new Intelligent
Mai l  Barcode system for  let ter  and
flat mailings by May 2009, but   automation
discounts will be allowed to continue
for the Postnet Barcode system until
May  2010 ;  thus  c rea t ing  the  mos t
significant change the mailing industry
has seen in the past decade, impacting
bo th  ma i l  p repa re rs  (p r i n te rs )  as
wel l  as mai l  owners.

The challenges that the IMB initiative
present to mail preparers include,
but are not limited to the following:

· Estab l ish ing the means for
wh ich  the  barcode  can  be  p r in ted
on mail  pieces at production speeds
by ut i l iz ing ex is t ing equipment .
· Estab l ish ing the means for
adequately controlling the production
qua l i t y  o f  the  barcode  in  o rder  to
ensure  the  ma i l  qua l i f i es  fo r  the
automat ion  d iscounts .
· Establish the means for which
conta iner  barcodes can be pr in ted
on conta iner  labe ls .
· Establishing the address window
size that  wi l l  be necessary to  pr in t
the  barcode  and  a l l  o the r  address
and personal izat ion in format ion.
· Es tab l i sh ing  a  method   o f
communication between mail owners
to  ob ta in  and  to  cor rec t l y  inc lude
customer identifiers within the barcode.
· Es tab l i sh ing  a  method   to
adequately convey to Postal Service
systems the piece level mailing details
for  each mai l ing.
· Establishing and maintaining
systems to convey electronic mailing
in fo rmat ion   i n   o rder   to  suppor t
documenta t ion    and    s ta tement
requirements.

The challenges that the IMB initiative

present to mail owners include, but
are not l imited to the fol lowing:

· Understanding and establishing
the  means  to  ob ta in  requ i red  ma i l
piece ident i f icat ions (MID) that are
regis tered wi th  the USPS.
· Designing the mail  pieces so
that they provide the necessary area
for the barcode and all address information.
· Establishing an  overall  understanding
of the usefulness of the data feedback
f rom the IMB scans.
· Establishing systems to provide
useful scan data to facilitate marketability
o f  the  ex is t ing  serv ices  and  fu tu re
serv ices  the  barcode may prov ide .

Quebecor World IMB Equipment /
Systems Ini t iat ives

In order to address the mail  preparer
cha l lenges  tha t  QW is  faced  w i th ,
we  have  comple ted  the  fo l l ow ing
mi lestones:

· Conducted extensive review
of our equipment ut i l ized to address
produc ts  in  o rder  to  de te rmine  the
upgrades that are necessary for such
equipment .
· Worked with vendors to provide
the necessary hardware and software
to  suppor t  changes  to  equ ipment .
· Deve loped  the  method  and
secured USPS approval of the container
barcode requ i rements .
· Acquired and installed necessary
so f tware  to  suppor t  the  encod ing
requ i rements  for  the new barcode.
· Acqui red USPS approval  o f
IMB ou tpu t  fo r  l e t te r  address ing
envi ronment .
· Conduc ted  non-p roduc t ion
applicat ion of IMB barcode on f lats.

In the coming months, QW wil l  be

complet ing the fol lowing:

· Purchasing and upgrading of
the necessary hardware and software
for our existing addressing equipment
in  o rder  to  suppor t  IMB barcod ing
of  f la ts .
· P roduc t ion  speed  tes t ing  o f
IMB barcoding  for various flats  addressing
equipment .
· Identifying the quality control
p rocedures ,  es tab l i sh ing  opera t ing
procedures  and  secur ing  the  too ls
necessary  to  ensure  a  p roduc t ion
qual i ty  IMB barcode for  f la ts .
· Establish plans for live testing
of  IMB barcoding for  f la ts .

In the Postal  Services proposal,  they
give a general definition of two service
options for the IMB initiative; however,
i t  is  unclear as to what /  or  i f  pr ic ing
di f ferences wi l l  ex is t  in  the shor t  or
long  te rm.   De f in i t i ons  o f  the  two
options can be found in LogisticSolutions
Issue  #50  da ted  January  30 ,  2008 ,
avai lab le on www.qwlogis t ics.com.
Please keep an eye out for more information
relative to the Intelligent Mail Initiative
in  upcoming issues .

Questions, please contact our Postal
Affairs Group:

An i ta  Purs ley 770-234-6374
John Kuhl ig 618-662-3739
Debbie Cooper 630-343-4349
Sue Seven ing 703-779-0089
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USPS To In t r oduce New Rates May 12,  2008 Cont inued. . .

QWL has ana lyzed over  900 cata log
mail ings and appl ied the new postage
rates to determine the actual rate impact
to these customers. Our analysis shows
that  the major i ty  o f  these cata logers
wi l l  see an increase ranging between
0.6% and  2 .2%;  however,  we  a lso
know that  there  are  many customers
that wi l l  be closer to a 2.5% increase,
and  ca ta logers  tha t  approach  100%
carr ier  route presor t  wi l l  exper ience
increases ranging from 2.9% to 3.1%.

In pr ior  years,  the more carr ier  route
presort in a mailing the lower the overall
pe rcen t  inc rease ,  bu t  tha t  i s  no t  the
case  th i s  year.  I t  shou ld  be  no ted
tha t  the  ca r r ie r  rou te  ra te  i s  s t i l l  a
lower rate than the 5-digit  and 3-digit
automat ion ra tes,  but  year  over  year
the  automat ion  ra tes  are  increas ing

a t  a  lower  % than  the  ca r r ie r  rou te
ra tes .   In  the  g raph  be low you  w i l l
no t i ce  tha t  the  g rea te r  the  quant i t y
mailed, the higher the percent increase.
This is because the higher the quantity
mailed the more carr ier route presort
in the mai l ing.

Maximiz ing SCF dropship typical ly
reduces  the  percen t  i nc rease ,  bu t
that  is  not  the case th is  t ime around
since dropship discounts are remaining
flat in comparison to the current rates.
It is still beneficial, however, to maximize
the  SCF d iscoun t  as  i t  p rov ides  a
lower  postage ra te  than BMC ent ry,
o r  no  dropsh ipp ing  a t  a l l .

Like most years, a heavier piece equates
to a lower percent increase; although,
i t  i s  no t  as  d ramat ic  in  these  new

ra tes  as  in  p rev ious  years ,  and  a t
100% carrier route presort the opposite
occurs.  The tab les on page s ix  are
not  based on ac tua l  ma i l ings ,  bu t
they  take  a  look  a t  a  combina t ion
of piece weight, presort and dropship
variables, highl ight ing the overal l
percen t  inc reases .

Standard Mail  Flats Non-Pr ofi t

Piece Rate mail increases will range
from a high of 3.5% for 100% carrier
route presort, down to a rate decrease
of 2.5% for a mailing with no carrier
rou te  ma i l  and  a  70% 5-D ig i t  and
30% 3-  D ig i t  p resor t  sp l i t .  Non-
pro f i t  f la t  mai l  in  the pound ra tes
exper ienced s imi lar  ranges.

Standard Mail Automation Letters

Continued  on  page 6...
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The increase in  ra tes  for  le t ter  mai l
w i l l  range f rom 3.9% to  4 .2%.

Standard Mai l  Automation Letters
Non-Profi t

The increase in  ra tes  for  non-pro f i t
le t te r  mai l  w i l l  range f rom 0.3% to
1 . 7 %.

Package Serv ices-  Bound Pr in ted
Matter

In order to offset the larger increases
within the Package Services sub-classes,
as well as to stay within the CPI price

USPS To In t r oduce New Rates May 12,  2008 Cont inued. . .

cap,  pr ices  on Bound Pr in ted Mat ter
wil l  be set below the price cap. Within
Bound Printed Matter, the Postal Service
w i l l  i nc rease  the  p r i ces  fo r  f l a ts  by
a lesser percentage than parcels.  This
reflects the overall lower cost of processing
and  de l i ve r ing  f l a ts  as  opposed  to
parce ls .

The Posta l  Serv ice  w i l l  inc rease the
pound  p r i ces  fo r  bo th  parce ls  and
f la ts  to  ensure   be t te r  coverage   o f
t ransportat ion costs,  part icular ly  for
short-distance mailpieces. These changes
wi l l  lead to larger pr ice increases for
heav ie r  p ieces  and c lose- in  zones,

with relat ively smal ler  increases for
some l ighter pieces and pieces going
to far ther  zones.   These changes are
ref lected in the fo l lowing USPS rate
ana lys is  for  Package Serv ices.

Curr ent  VS. Effect ive May 12,  2008 Standard Flats -  Automat ion
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For  ove r  two  yea rs ,  t he  p r i n t i ng
industry, IDEAlliance and the Postal
Service have been working to resolve
issues related to the print specifications
proposed by the USPS for the Intelligent
Mail Barcode (IMB) for flats.  These
specif icat ions are problematic due
to  the  ink je t  p r in t ing  techno logy
tha t  ex is ts  today.   A t  i t s  m in ima l
length, the IMB is longer and tal ler
than the  pos tne t  code.   In  the  fa l l
of 2007, the USPS announced their
will ingness to reduce the bar height

In te l l igent  Mai l  Barcode ( IMB)  for  F la ts  -  Spec i f ica t ion

Changes Requested
t o  .125"  as  the  indus t ry  reques ted .

A l though  tha t  appears  favo rab le  a t
f i r s t  g lance ,  t ha t  i s  t he  bo t tom o f
the specification and has no downward
to le rance .   Th is  i s  de f in i te l y  a  s tep
in the right direction and demonstrates
the  Pos ta l  Serv i ce ’s  w i l l i ngness  to
work  toward  a  reso lu t ion ,  bu t  there
i s  s t i l l  wo rk  to  be  done .   A  sho r te r
he igh t  o f  . 115"  wou ld  p rov ide  the
industry more flexibility for co-mailing
and selective binding due to the variable

th ickness o f  magaz ines and cata logs.

Soon, Quebecor World will be conducting
product ion speed test ing to ver i fy that
we  can  p roduce  the  In te l l i gen t  Ma i l
Barcode effectively, without an increase
in waste or degradat ion in product ion.
Assuming  success ,  l i ve  ma i l  t es t i ng
will follow .  Hopefully, the Postal Service
and  the  ma i l i ng  i ndus t r y  can  reach  a
favorable compromise to minimize the
huge f inanc ia l  inves tment  fac ing  the
pr in t ing  indus t ry.

What is the Intelligent Mail® barcode?
The Intelligent Mail barcode, formerly
referred to as the 4-State Customer
barcode ,  i s  a  new Pos ta l  Serv ice
barcode used to sort and track letters
and  f la ts .  The  Pos ta l  Serv ice  i s
p romot ing  use  o f  the  In te l l i gen t
Ma i l  ba rcode  because  i t  expands
the ability to track individual mailpieces
and provides customers with greater
v is ib i l i ty  in to the mai ls t ream.

How does it  work?
The Intelligent Mail barcode combines
the data of the existing POSTNET™
and the PLANET Code® barcodes,
as wel l  as other  data,  in to  a s ing le
barcode. The Intelligent Mail barcode
is a type of height-modulated barcode,
that  uses four  d is t inct  ver t ica l  bar
types (Ful l ,  Tracker,  Ascender and
Descender) as shown on page eight.
Note: The Postal  Service Flat Mai l
Identification Code Sort (FICS) program
uses another type of 4-state barcode
that looks similar to the Intel l igent
Ma i l  ba rcode ,  bu t  i t  i s  app l ied  as
an ID tag on non-barcoded flat mail
p ieces  on ly.

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

1234567890123456789012345678901212345678901234567890123456789012123456789012345678901234567890121234567

In te l l igent  Mai l  Bar code ( IMB)  Quest ions and Answers

How do  ma i le rs  bene f i t  f rom the
Intel l igent Mai l  barcode?
The In te l l igent  Mai l  barcode is  the
result  of the Postal Service’s efforts
to develop more robust codes capable
of encoding more information, while
min im iz ing  the  space  used  on  the
mailpiece. The Intelligent Mail barcode:

· Has  a  g rea te r  overa l l  da ta
capac i ty  than ex is t ing  barcodes .
· Prov ides mai lers  wi th  more
digits for their use, allowing for unique
identification of up to a billion mailpieces
per mai l ing.
· Provides more accurate and
detai led information about mail ings
wh ich  can  enab le  be t te r  dec is ion
making.
· Increases mailpiece “real estate”
by el iminating the need for mult iple
barcodes .
· A l lows fo r  par t i c ipa t ion  in
multiple USPS service programs with
a  s ing le  barcode.

What  serv ices use the In te l l igent
Mai l  barcode and when can I  start
us ing  i t?

The  Pos ta l  Serv ice  o f fe rs  a  su i te  o f
serv ices for  le t ters  and f la ts  us ing the
Intell igent Mail barcode. Business Mail
Entry Uni ts (BMEU) star ted accept ing
le t te rs  w i th  In te l l i gen t  Ma i l  ba rcode
in  September  o f  2006.  In  May o f  2007
the Posta l  Serv ice expanded use of  the
In te l l i gen t  Ma i l  ba rcode  by  a l low ing
mai le rs  to  use  i t  on  au tomat ion - ra te
f lat-s ize mai lpieces.

Since then, mai lers have had the opt ion
to  use the  In te l l igent  Mai l  barcode on
le t te r  and  f la t  ma i l  fo r  the  Con f i rm®
Service, referred to as OneCode Confirm™
and a version of Address Change Service™
(ACS™) cal led OneCode ACS™.

Mailers can use Intell igent Mail barcode
on First-Class Mai l®, Standard Mai l®,
and Per iod ica ls  when par t ic ipa t ing  in
OneCode Conf i rm and OneCode ACS.

Current Confirm subscribers should contact
Conf i rm Customer  Ass is tance a t  800-
238-3150  fo r  i ns t ruc t ions  on  how to
use their Subscriber ID within the Mailer

Continued  on  page 8...
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ID f ield and to modify their account
to accept the Intelligent Mail barcode.

What about automation discounts?
Effective March 2007, mailers using
the  In te l l i gen t  Ma i l  ba rcode  can
qua l i f y  fo r  au tomat ion  d iscoun ts
as long as all other automation requirements
are met including meeting addressing,
readabi l i ty, and other requirements
for processing on automated equipment.
The Inte l l igent  Mai l  barcode must
contain a proper routing ZIP Code™
and a valid Mailer ID (MID) to satisfy
the  au tomat ion  d iscoun t  c r i te r ia .
Mailers without a previously-assigned
MID should contact their local Mailpiece
Des ign  Ana lys t  (MDA)  a t  h t tp : / /
pe.usps.gov/mpdesign/ mpdfr_mda_intro.asp.
Mailers printing the Intelligent Mail
ba rcode  so le ly  to  qua l i f y  fo r  the
automation discount must populate
the Serv ice Type ID f ie ld  wi th  one
of the following values: 700 for First-
Class Mai l ,  702 for  Standard Mai l ,
704 for Periodicals, or 706 for Bound
Pr in ted Mat ter.
Remit tance and reply mai l ,  such as
CRM, MRM, BRM, and QBRM may
use  the  In te l l i gen t  Ma i l  ba rcode
by populat ing the Serv ice Type ID
field with the First-Class Mail designation.

Am I required to use the Intelligent
Mail  barcode in l ieu of POSTNET
and PLANET codes?
Cur ren t ly,  use  o f  In te l l igen t  Ma i l
ba rcode  i s  op t iona l ;  however,  i t
o f fers s igni f icant  advantages over
POSTNET and PLANET Code barcodes
(including using less mailpiece “real
es ta te ”  and  o f fe r ing  more  overa l l
da ta  capac i t y ) .   Pos ta l  Serv ice ’s
cur ren t  p lans  a re  to  requ i re  use
of  the  In te l l i gen t  Ma i l  barcode to
qua l i f y  fo r  au tomat ion  d iscoun ts
beginning May 2010.

Where can I place the Intelligent Mail
barcode?
When used to qualify for an automation
d iscoun t  on  le t te rs ,  the  In te l l i gen t
Mail barcode can be placed in the address
b lock  o r  i n  the  barcode  c lea r  zone
found  on  the  lower  r igh t  co rner  o f
the envelope. On f lats,  the Intel l igent
Mai l  barcode can be placed anywhere
on  the  address  s ide  as  long  as  i t  i s
a t  l eas t  1 /8  inch  f rom any  edge  o f
the  p iece .

What are the dimensions of the barcode?
The 31-digi t  Intel l igent Mai l  barcode
(65  bars )  i s  s l i gh t l y  l onger  than  the
11-digit POSTNET (62 bars). The print
specification allows mailers some flexibility
in  choos ing  the  he igh t  and  w id th  o f
the  barcode  they  p roduce .

Will I have problems passing MERLIN®
program requirements?
No. The Postal Service’s Mail Evaluation
Readab i l i t y  and  Lookup  Ins t rument
(MERLIN) program is a tool that assists
wi th the acceptance of  business mai l .
The Intelligent Mail barcode tolerances
are similar to POSTNET’s and will work
with MERLIN.

Wi l l  I  need  to  comple te  CASS™ or
MASS™ cert i f icat ion again?
The Coding Accuracy Support System
(CASS) certification enables the Postal
Serv ice  to  eva lua te  the  accuracy  o f
address-matching software programs.
The  CASS process  i s  app l i cab le  to
mai lp ieces  w i th  the  In te l l igent  Ma i l
barcode,  bu t  there  is  no  need to  redo
th is  cer t i f icat ion.
The Multi-line Accuracy Support System
(MASS) cer t i f icat ion is  an extension
of CASS. It has an annual certi f ication
requi rement  and the In te l l igent  Mai l
barcode certification is now incorporated
in to  th i s  p rocess .

What tools are avai lable to help me
or my provider adopt the Intelligent
Mail barcode?
A number of tools and other resources
are available on the Rapid Information
Bul let in Board System (RIBBS) web
site at http://ribbs.usps.gov/OneCodeSolution/
such as online encoder/decoder, encoder
so f tware  fo r  a  range  o f  p la t fo rms
and In te l l igent  Mai l  barcode fonts .

Where can I f ind more information
on the Intel l igent Mai l  barcode?
For the latest information on the Intelligent
Mai l  barcode and to see this or iginal
USPS document  inc lud ing  the  fu l l
d imens ion  spec i f i ca t ion ,  v i s i t  the
Rapid Information Bulletin Board System
(RIBBS) website at: http://ribbs.usps.gov/
OneCodeSolut ion/

EXHIBIT  1:  Today,  four  l ines used
for ACS, POSTNET and PLANET CODE
serv ices .

EXHIBIT  2:  Wi th  In te l l i gen t  Ma i l
barcode, one line combines all services
and  o ther  da ta .

http://ribbs.usps.gov/OneCodeSolution/
USPSIMB_QandA.pdf
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